San Bernardino
Valley College

How Al Can Help Your
” Marketing...

‘ ‘ And Put Hours Back Into Your Day!

April | 2024 | CCPRO



‘ Meet Your Presenters

Paul Bratulin Kathi Swanson, Ph.D.
Campus Director of Marketing, President
Creative Services & Public Affairs CLARUS - A Carnegie

San Bernardino Company

Valley College I




Markets Are Changing

e Genl
o Born Between 1997 And 2012
e The “Snack Media” Generation
o Atftention Span No Longer
Than 8 To 12 Seconds Max
o Scrolling, Swiping, Clicking
e Multitasking
o Can Work With Five Screens
At Once
e Tik Tok Generation
o Very Visuadl - Videos
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Markets Are Changing

Gen Z Communication Preferences - Personalization
® This generation has grown up in a fech-centric world that caters o their
fastes. They're used to custom playlists, targeted ads, and personalized
content and recommendations.
o 41% of Zoomers will provide their data for a personalized experience.
o 62% are willing tfo pay extra for personalization, more than any
oreceding generation.
o /5% of Gen /Z said they're more likely to buy a product it they can
customize It.
o 45% will leave a welbsite it it doesn’t predict what they like or need.
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https://www.idomoo.com/blog/what-is-personalized-content-8-places-to-leverage-it/
https://www.idomoo.com/blog/what-is-personalized-content-8-places-to-leverage-it/
https://www.alistdaily.com/strategy/genz-generation-influence-study-wpengine-cgk/
https://www.prnewswire.com/news-releases/the-power-of-personalization-telus-international-survey-finds-digital-native-gen-zers-lead-demand-for-personalized-customer-experience-300904055.html
https://www.marketingdive.com/news/gen-z-wants-brands-to-be-fun-authentic-and-good-study-says/581191/
https://wpengine.com/gen-z-eu/
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‘ Predicted To Be An Integral Part Of
Work Today And Tomorrow

e Automarte routine tasks, freeing up human
workers to focus on more complex and
creative tasks.

e Augment human capabilities, helping
workers to perform tasks more efficiently
and accurately.

¢ |ncrease efficiency and productivity, _
automating processes, reducing errors, and :
oroviding insights into operations.

¢ |ncrease minimal expectations of worker
output In knowledge-related industries.
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’ Al Apps Are Already Able To...

e Create quality first drafts of written and multimedia content

e Proofread, correct, and rephrase written content

e Develop multimedia content in a specified voice or writing
style

e Conduct research, interpret and compile results into plain-
language outputs

e Automate marketing data analysis and optimize marketing
campaigns

e Predict marketing tfrends using vast amounts of historical
data

e Create personalized marketing campaigns that are
tailored to individual customer profiles

e Provide 24/7 customer service by answering frequently
asked questions and providing quick and accurate
responses

e Schedule social media posts, as well as monitor and
provide feedback on social media performance...

*
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Artificial intelligence (Al) involves using computers to do
things that traditionally require human intelligence.
Al can process large amounts of data in ways that

humans cannot. The goal for Al is to be able to do things

like recognize patterns, make decisions, and judge like
humans. To do this, we need lots of data inputted into
them.



By automating repetitive tasks, Al has the potential to
free up workers' time so that they can focus on higher-
level tasks. In addition, Al has the potential fo improve
the accuracy of these tasks, as well as to identify tasks

that are most suitable for automation.



How Is Al Used In Advertising?

Thank you @ Sarah K!

=  Workwell - Google Display Ad Set

shopwell ®
shopwell

Work smarter.
Get the offer!

Work smarter.
Get the offer!

AUTOMATION
AD CREATION
Designing One
Ad Set In Minutes
A/B Testing In

shopwell °

shopwell ©

Work

smarter.
Work smarter. it

Get the offer! offer!

ﬂ 1 2 SR : Minutes
HEADLINE CTA IMAGE URL
| Get the offer! Buy Now /products/AP432.jpg
Save 50% today. Shop Now fproducts/CL332.jpg
Smoother & better. Find out mare /products/AP432.jpg
(v Try the new iPad. Order Now /products/CL332.jpg
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How Is Al Used In Advertising?

. >
k Montcalm Community College @
5.85k followers

k Montcalm Community College @ > k Montcalm Community College @

Register for summer classes now to ensure you gat

585k followers .85k followers
. the days and times that work best for your busy )
Register for summer classes now to ensure you get schedulel Register for summer classes now to ensure you
the days and times that work best for your busy get the days and times that work best for your
scheduleal busy schedule!

AUTOMATION
SOCIAL DIGITAL
ADS
Social Media URLSs
That Are
Converted To
Programmatic Ad
Reaqister for summer classes now to ensure you get the days and times that work best S iZ e S T h O -I- U p d O Te

for your busy schedule! Visit montcalm.edu/summer-2023 to view complete class lists Q0% 3
and register today! £} AS Th e POS.I.S
o Like (J Comment A2 Share
Update

oY Like [J comment A Share

k Montcalm Community College @
5.05k followers

Q0% 3

iy Like (D) comment A Share
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_Lreatopy + Al Your Al-Uriven Advertising Flatiorm: Generate Ad Lreatives With the Fower of Al

iy

4 for what the future holds in _advertising.
| Let's Jump Right In This is the website

T — || = '_-?



San Bernardino
Valley College

BLUE THE WOLVERINE




. San Bernardino

Valley College

We Asked —
o
Al To Make sking Al fo-
B‘Ue And recreate Al TOOL: MIDJOURNEY
This Is What our mascoft

We Goft




DALL-E, GENERATE OUR MASCOT!
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Al TOOL: DALL-E




Al-generated content can be a higher quality than
content created by humans, due to the fact that Al
models are able to learn from a large amount of data
and identify patterns that humans may not be able to
see. This can result in more accurate and informative
content.



How Is Al Used In Advertising?

g Mixo S sites

What's your startup idea? AUTOMATION
LANDING PAGE
(Best community college marketing firm| DEVELOPMENT

Creating Landing
Pages In Minutes

Not sure? Try some of our examples.

4. Generate Site

San Bernardino
Valley College




How Is Al Used In Advertising?

Save site and proceed to editor to generate public url...

o
Connect with
your
The best community college marketing -4
firm in the country communlty

L ]
‘> Refresh Image Selection au Ience

As the best community college marketing firm
in the country, we help you reach and engage
with your target audience

CollegeConnect ~

What's included with your Mixo site g7

Website Hosting Included Enter your email... Get Started

(@. Site hosted on Mixo's Global Content Network with
99.9% uptime guaranteed

Targeted campaigns  Expert strategies

Simple to Edit

ﬁ Once SE!"-u"Ed. gyu can edit your content in Mixo's easy- “CollegeConnect has been instrumental in
fo-use site editor

| helping our community college reach new
Ability to Add More Pages ~ students and increase enrollment.”
=1 - S )

0!' Let the Mixo Al generate you a site with as many pages Leo Gonzalez ’

e San Bernardino

Valley College



How Is Al Used In Advertising?

CollegeConnect #

The best community college marketing

firm in the country

® Save and customize

\3 Refresh Image Selection

What's included with your Mixo site g7

Website Hosting Included
'{?ﬁ Site hosted on Mixo's Global Content Network with
99.9% uptime guaranteed

Simple to Edit
ﬁ Once saved, you can edit your content in Mixo's easy-
to-use site editor

Ability to Add More Pages
Let the Mixo Al generate you a site with as many pages
as you need

) f | H{?M

Build brand awareness

We work with community colleges to build brand
awareness and establish a strong presence in their
local communities.

Increase enroliment and
retention

CollegeConnect helps community colleges increase
enrollment and improve student retention rates
through targeted marketing strategies.

San Bernardino
Valley College




How |s Al Used In Advertising?

Save site and proceed to editor to generate public url...

gy = ¥
s L

Drive student engagement

CollegeConnect helps community colleges drive

CollegeConnect » v ‘ - student engagement by creating compelling
' s marketing campaigns and fostering a sense of
community.

The best community college marketing
firm in the country

® Save and customize

G Refresh Image Selection

What's included with your Mixo site g7

Website Hosting Included

@ Site hosted on Mixo's Global Content Network with "Their expertise in commu nity co"ege marketing is
99.9% uptime guaranteed
i - L ] L ] L ]
unparalleled. We've seen significant growth since
Simple to Edit S -
& Once saved, you can edit your content in Mixo's easy- Pa rt nerlng Wlth COI Iegeconne'Ct. -
to-use site editor
Ability to Add More Pages O Mike Jones
|:—||—| Let the Mixo Al generate you a site with as many pages

Y
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Submi

Discover the possibilities that await you at
Kansas City Kansas Community College.

Empowering You
i '-H-P E MR G .":'r.".'-.l.!§=.- A5G G D SRR BTG TR WA RO MR 4 Easy Steps

LT ——
e S i i Attend Orfentation

Partner in Success 3 4
PUFSAINE RiEher ERUCHton Thowldn'T Comae witn & Refty proe g A KON0C we

* *
Take the Placement Apply for Financial

Test Aid

WEBSITE CONTENT

(RA]

CONTENT CREATION

My team uses it at the beginning or end of our process.
Always fact-checked and reviewed by a human.



HOW KCKCC USES Al
&S Kansas city Kansas

i

FAFSﬂ Is Step One'

Eooopreat s & g wage e L= Earmily! AL KUKCL o sing Fag
ﬂl"P ~lene v PR .ﬂ..pplrulm fesr Fmrnl S:uﬂrnl; #uﬂ H:.l.rﬂjml.m

Need beip? haior an appointment = we haree 5f who can help you compleoe the form

LKL b5 an afiprdabie option. Tugion is 54,100 8 year, The marity of Su0ents recese a0 saerage of 55, 0594 in free finencisl sid e

Types of Debt-Free Aid

Pell Grants and Other Government Grants

4 Easy Steps

D 5 before you start en

1

*
Apply Attend Orientation

3 4l

TASK AUTOMATION

* *
Take the Placement Apply for Financial

Re-purposed from our website to be shorter with more compelling headlines.




MY Al OF CHOICE

BNE Kansas City Kansas
\' Community College

| have personally tried about 10 Al marketing apps and these are among my favorite

D

Your target market is positively drowning! Describe how they've been managing up Revise content. Edit and strengthen your
Describe the problem they face that you until now, without the genius of your original work.
Intend to solve. solution.




How Is Al Used In Advertising?

LEXUS PRESENTS
A FILMWRITTEN BY ARTIFICIAL INTELLIGENCE

AUTOMATION
AD CREATION
Written By Al After
Analyzing
Hundreds Of
Hours Of Film




WE ASKED Al TO
WRITE &

NARRAT

VIDEO

EA
N THE

VOICE OF

DAVID

ATTENBOROUG
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Al TOOLS: CHATGPT + FAKEYOU
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A customer persona is a fictional representation that is

supposed to be resembling your actual students. Based

on this, you will be able to ascertain the kind of content
that you need to create, the strategies that you should
use, channels you should frequent and work on your
messaging. Al based tools and systems analyze both
publicly available data and internal data to generate

actual personas for your college.



How [s Al Used In Advertising?

A CARNEGIE coMPANY

RESEARCH
Asynchronous Focus
Groups; Individuals
Particiapte At Time
Right For Them - Nof
At The Same Time; Al
Measures Infent And
Tone; Moderator Bias
Removed

San Bernardino
Valley College




How Is Al Used In Advertising?

DATA SOURCES FOR Al GENERATED PERSONAS

f T g pi . ﬂ- R
CUSTOMER SURVEYS u INTERNAL EXTERNAL u SOCIAL MEDIA PERSONA

DATA DATA

INTERVIEWS WITH CUSTOMERS Bl DEVELOPMENT
TR L REVIEWS UnderSTQ nding

FOCUS GROUPS :
ad
Your Current
CAaM INFORMATION g\ — STUdeﬂTS
— FORUMS
: ray
FROM ANALYTICS TOOLS .-
‘ ‘ il
CALL LOGS L ;I; OMNLINE COMMUNITIES
EMAILS [
., =1 THIRD-PARTY WEBSITES
WEBSITE DATA . Ny
&
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How Is Al Used In Advertising?
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Elgin, llinois, United States

10% of total users

_— PERSONA

Fiorella Gamez is a 24-year-old female from Elgin, lllinois. She is part of Gen Z and lives in an urban area. Fiorella is single and rents a house in Elgin. She is fluent in English and prefers communication through social

media, email, in person, and messaging. Fiorella enjoys traveling for business, eating fast food, watching acting performances, playing soccer, and watching commercials on television and radio. She frequently visits D E V E L O PM E N T
websites like ccdaily.com, edsurge.com, office.com, zoom.us, and mailchimp.com. Fiorella often uses hashtags such as #twill, #ilwx, #fafsa, #blackhawks, and #scholarship. She listens to podcasts like CBS2 News

Chicago, Mayo Clinic Talks, Mext Question with Katie Couric, and Q&A. Her favorite music artists include willi.am, Doja Cat, and SZA. Fiorella'’s movie preferences are drama, short films, comedy, romance, and . .

documentaries. She primarily streams movies on Netflix. Some of Fiorella's favorite places to visit are hospitals/treatment centers, beaches/islands, museums, courts/judiciary, and conferences. Family and spirituality D e f I n I n g

are important values to Fiorella. Her hobbies include participating in contests and winning awards, hunting and shooting, playing trivia games, and experimenting with BBQ/grilling recipes. Fiorella is interested in crime

and justice, nursing, the executive branch, vaccines and immunizations, and the military. She experiences a range of emotions from negative to positive and calming to exciting. Fiorella's personality traits include being

outgoing, orderly, modest, assertive, and trusting. She uses social networks like YouTube, Facebook, Linkedin, Instagram, and Twitter. Fiorella’s schedule consists of weekdays and weekends, and she is active during the

night, morning, late afternoon, evening, and early morning hours. Some insights about Fiorella are that she is a student and is interested in programs related to education and healthcare. She finds promotions, S e g I I I e n -l-S
listings/reviews, maps/directions, and social interactions to be influential resources. Fiorella enjoys community sharing, images, videos, blog posts, and questions as content types.

PERSONAL ASPIRATIONS

Fiorella Gamez aspires to achieve academic success and personal growth in her journey towards acquiring a tuition-free associate degree in Elgin, Illinois. She is motivated to expand her knowledge and skills in order to
pursue her passion for nursing and contribute to the healthcare field. Fiorella also aspires to make a positive impact on her community and create a better future for herself and her loved ones.

GOALS

Fiorella Gamez's goal is to find opportunities and scholarships that will help her cover the expenses of her associate degree in Elgin, lllinois. She aims to minimize the financial burden of tuition fees and make her
education more accessible. Additionally, Fiorella strives to excel academically and maintain a high GPA throughout her studies. She hopes to gain practical experience through internships and clinical placements to
enhance her nursing skills and prepare for her future career.

PAINS AND CHALLENGES

Fiorella Gamez faces several challenges and pains in her pursuit of a tuition-free associate degree. One of the significant challenges she encounters is the high cost of education, as she is unable to afford the tuition fees
without financial assistance. Additionally, Fiorella may face competition from other students applying for scholarships, making it more difficult to secure funding. Balancing her academic workload with part-time
employment or other commitments is another challenge she may face. Finally, Fiorella may experience stress and anxiety related to the academic pressure and expectations associated with pursuing a degree.
TRIGGERS

Fiorella Gamez is triggered to take action when she sees opportunities for scholarships and financial aid specifically designed for tuition-free education. She is motivated by initiatives and programs that provide support
to students like herself who are seeking affordable education options. Additionally, Fiorella is triggered to take action when she comes across success stories of individuals who have overcome financial barriers and
achieved their educational goals. Hearing about fellow students who have received scholarships or financial assistance inspires her to actively seek out similar opportunities and apply for them.

BARRIERS

Fiorella Gamez faces several barriers in her quest for a tuition-free associate degree. One of the significant barriers is the limited availability of scholarships and financial aid specifically addressing tuition fees. There may
be a lack of resources and information about funding options, making it challenging for her to navigate the application process. Additionally, Fiorella may face eligibility requirements or criteria that restrict her access o
certain scholarships. Other potential barriers include competing with a large pool of applicants and the uncertainty surrounding the selection process. Finally, Fiorella may also encounter logistical challenges such as
finding transportation to and from her classes and managing her schedule alongside work or other responsibilities.



Persona: Fiorella Gomez, Age 24, Urban, Gen Z

Academic Innovation And Expertise

Our expert faculty will help you expand your
knowledge and skills so you can excel
academically.

An Inclusive Environment Where People Matter And
Belong

Our diverse student body includes people like you
who are overcoming barriers to achieve their goals
and improve therr lives.

Wrap-Around Support That Provides Necessary
Resources And Guidance

Qur goal is for you to graduate with as little debt as
possible. Our financial counselors will provide the
guidance and resources necessary to find
scholarships and other assistance to help you pay
for college.

Don't stress! Qur success coaches are dedicated to
helping you navigate all aspects of the college
experience.

Collaborative Connections And Partnerships
Throughout The Community

Our connections and partnerships give you critical
practical experience through internships and
clinical placements that will prepare you for your
career.

How Is Al Used In Advertising?

Persona: Bautista Griego, Age 19, Urban, Gen Z

Academic Innovation And Expertise

Driven to excel academicallye Elgin's innovative
programs and expert faculty will prepare you to
achieve your goals.

An Inclusive Environment Where People Matter And
Belong

Find a place to belong at Elgin. Whether your goal
is to develop leadership skills, expand your
professional network, or discover a new passion,
you'll connect with others who share your interests.

Wrap-Around Support That Provides Necessary
Resources And Guidance

You'll maintain your balance at Elgin. Our success
coaches provide the necessary support and
guidance to help you navigate all aspects of the

college experience.

Elgin has the resources to help you graduate with
as little debt as possible.

Collaborative Connections And Partnerships
Throughout The Community

Elgin's industry partnerships and community
connections lead to internship opportunities for
students.

PERSONA
DEVELOPMENT
Informing
Creative
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PERSONA
DEVELOPMENT
Developing
Content For
Personalization
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PERSONA
DEVELOPMENT
Developing
Content For
Personalization
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How |s Al Used In Advertising?

File Edit  View

Bubject: Don't Miss Cut - Encoll at Illinois Central College Today! |
Hello [First name],

Congratulations on your admission to Illimois Central College! We are thrilled to have you as part of our talented and diverse community. We unders
enroll in college can be a big one, but we assure you that it iz a decision that will shape your future in incredible ways.

At Illinois Central College, we are committed to providing an exceptional education that i< both affordable and valuable. with the lowest tuition r
offer an excellent return on your Investment. Your education at ICC is not Just a cost, it s an investment in your future success.

Our aversge class size of only 15 students sllows for more personalized attention from our dedicated faculty, You won't be lost in & ses of faces -
you by name and help you succeed every step of the way. This level of individualized support is one of the many reascns our graduates thrive in the

Speaking of carcers, did you know that ICC graduates are highly scught after by leading companies such as Caterpillar Inc., OSF HealthCare, and Sta
thete industry giants pravides our students with exceptional employment opportunities. &y enrolling at ICC, you are setting yourself up for a succe

Additionally, our commitment O student suCcess extends to financial support. Each year, we asard hundreds of scholarships 1o deserving students ac
These scholarships can moke & significant difference in covering your educational expenses, Don't miss cut on this wonderful opportunity to invest

We know that you may have questions about the enrollment process or choosing your classes. Our team is here to guide you through this process. To g
the following link to register now: [Register Mow](https://answers.icc.edu/loador?fid-18318&type~1Rkay-c5892005503110b15266ba0330d24332)

Time is of the essence, 0 don't delay. Secure your place at lllinois Central College and take the first step tosard a bright future. We are excite
campus and support you on this incredible journey.

If you have any questions, please feel free to reach out to our adnissions tean at [contact email] or [contact mumber]. We are here to assist youl
Best regards,
[Your Kame]

PERSONA
DEVELOPMENT
Developing
Content For
Personalization



Al For Predictive
Modeling

Predictive Al systems are designed to forecast outcomes
based on historical data patterns and existing
information. These models rely on machine learning
algorithms to identify trends, correlations, and statistical
patterns in datasets.

AAAAAAAAAAAAAAAA
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B Al Applicants |l Dual Enrolled [} Credit Enrollees
100.0%

800% //‘—
-

60.0%

20.0%

0.0%
Fall 2018 Fall 2019 Fall 2020 Fall 2021 Fall 2022

Applicant Conversion Rates Are At An All Time Low - 25% To 35%

When Excluding Dual Enrolled/ CCP Students
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Key Variables Impacting Enroliment
Statistically Significant At p< .0001

e City Of Residence

e State Of Residence

e /ip Code Of Residence

e Educational Goals

e Gender

e Father’'s Educational Attainment

e Mother's Educational
Attainment

e Planned Enrollment Status

Program Of Interest
Educational Goals
Employment Status

Other Colleges Aftended

High School Track Of Applicant
Educational Level Of Applicant
Admit Status Of Applicant



How Is Al Used In Advertising?

What Variables Are
Most Important?

COMMUNICATION IMPACTS

e How Do We Determine What
Variables Have The Most Impact?

e Predictive Modeling

e All Variables Significantly Impacting
Enrollment

e Human Brain Cannot Process That
Many Interactions - Enter Predictive
Modeling




How Is Al Used In Advertising?

USING THE MODEL TO
SCORE APPS

e Predictive Model Is Scoring At 67%
Accuracy - Will Get Better With

Send your 4 -p(C More Data
application nowigey” e Score Every Application Entering
—— The College

e Provides A 0% To 100% Score Of
Enrolling Per Application To Allow
For Better Communication And
Assistance

e Can Create Buckets For The
Applications (40% To 70%)



Al Can Help!

Understaffed?

Recruiti
Mal

BUO

BUO

ng Talent?

ntaining A Sufficient

gce

get?

t - Reductions In

?

Generating Leads - Increasing
Enrollments?

Finding The Right Tools/ New
Tools?
Finding New Markets?
Retaining And Training Staff?

San Bernardino
Valley College
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Thank you!

. p. 308.762.2565
| tion.
Questions? clonscomorafioncom

San Bernardino
Valley College

Paul Bratulin
(209) 384-8978
pbratulin@valleycollege.edu




