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Markets Are Changing

Gen Z
Born Between 1997 And 2012

The “Snack Media” Generation
Attention Span No Longer
Than 8 To 12 Seconds Max
Scrolling, Swiping, Clicking

Multitasking
Can Work With Five Screens
At Once

Tik Tok Generation
Very Visual - Videos



Markets Are Changing

Gen Z Communication Preferences - Personalization
This generation has grown up in a tech-centric world that caters to their
tastes. They’re used to custom playlists, targeted ads, and personalized
content and recommendations.

41% of Zoomers will provide their data for a personalized experience.
62% are willing to pay extra for personalization, more than any
preceding generation.
75% of Gen Z said they’re more likely to buy a product if they can
customize it.
45% will leave a website if it doesn’t predict what they like or need.

https://www.idomoo.com/blog/what-is-personalized-content-8-places-to-leverage-it/
https://www.idomoo.com/blog/what-is-personalized-content-8-places-to-leverage-it/
https://www.alistdaily.com/strategy/genz-generation-influence-study-wpengine-cgk/
https://www.prnewswire.com/news-releases/the-power-of-personalization-telus-international-survey-finds-digital-native-gen-zers-lead-demand-for-personalized-customer-experience-300904055.html
https://www.marketingdive.com/news/gen-z-wants-brands-to-be-fun-authentic-and-good-study-says/581191/
https://wpengine.com/gen-z-eu/


Source: McCrindle.com.au
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Automate routine tasks, freeing up human
workers to focus on more complex and
creative tasks.
Augment human capabilities, helping
workers to perform tasks more efficiently
and accurately.
Increase efficiency and productivity,
automating processes, reducing errors, and
providing insights into operations.
Increase minimal expectations of worker
output in knowledge-related industries.

Predicted To Be An Integral Part Of
Work Today And Tomorrow



Create quality first drafts of written and multimedia content
Proofread, correct, and rephrase written content
Develop multimedia content in a specified voice or writing
style
Conduct research, interpret and compile results into plain-
language outputs
Automate marketing data analysis and optimize marketing
campaigns
Predict marketing trends using vast amounts of historical
data
Create personalized marketing campaigns that are  
tailored to individual customer profiles
Provide 24/7 customer service by answering frequently
asked questions and providing quick and accurate
responses
Schedule social media posts, as well as monitor and
provide feedback on social media performance…

AI Apps Are Already Able To...



What Is AI?
Artificial intelligence (AI) involves using computers to do

things that traditionally require human intelligence.
AI can process large amounts of data in ways that

humans cannot. The goal for AI is to be able to do things
like recognize patterns, make decisions, and judge like

humans. To do this, we need lots of data inputted into
them.



AI For Automation
By automating repetitive tasks, AI has the potential to

free up workers' time so that they can focus on higher-
level tasks. In addition, AI has the potential to improve
the accuracy of these tasks, as well as to identify tasks

that are most suitable for automation.



How Is AI Used In Advertising? 

AUTOMATION
AD CREATION

Designing One
Ad Set In Minutes

A/B Testing In
Minutes



How Is AI Used In Advertising? 

AUTOMATION
SOCIAL DIGITAL

ADS
Social Media URLs

That Are
Converted To

Programmatic Ad
Sizes That Update

As The Posts
Update





BLUE THE WOLVERINE



We Asked
AI To Make
Blue And
This Is What
We Got

AI TOOL: MIDJOURNEY



AI TOOL: DALL-E

DALL-E, GENERATE OUR MASCOT!



AI For Content 
AI-generated content can be a higher quality than
content created by humans, due to the fact that AI

models are able to learn from a large amount of data
and identify patterns that humans may not be able to
see. This can result in more accurate and informative

content.



How Is AI Used In Advertising? 

AUTOMATION
LANDING PAGE
DEVELOPMENT

Creating Landing
Pages In Minutes



How Is AI Used In Advertising? 
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How Is AI Used In Advertising? 





TASK AUTOMATION





How Is AI Used In Advertising? 

AUTOMATION
AD CREATION

Written By AI After
Analyzing

Hundreds Of
Hours Of Film



WE ASKED AI TO
WRITE &
NARRATE A
VIDEO IN THE
VOICE OF
DAVID
ATTENBOROUGH AI TOOLS: CHATGPT + FAKEYOU



AI For Personas 
A customer persona is a fictional representation that is
supposed to be resembling your actual students. Based
on this, you will be able to ascertain the kind of content
that you need to create, the strategies that you should
use, channels you should frequent and work on your
messaging. AI based tools and systems analyze both
publicly available data and internal data to generate

actual personas for your college.



How Is AI Used In Advertising? 

RESEARCH 
Asynchronous Focus
Groups; Individuals
Particiapte At Time
Right For Them - Not
At The Same Time; AI
Measures Intent And
Tone; Moderator Bias

Removed



How Is AI Used In Advertising? 

PERSONA
DEVELOPMENT
Understanding
Your Current

Students



How Is AI Used In Advertising? 

PERSONA
DEVELOPMENT
Understanding
Your Current

Segments



How Is AI Used In Advertising? 

PERSONA
DEVELOPMENT

Defining
Segments



How Is AI Used In Advertising? 

PERSONA
DEVELOPMENT

Informing
Creative



How Is AI Used In Advertising? 

PERSONA
DEVELOPMENT

Developing
Content For

Personalization
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Developing
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Personalization



How Is AI Used In Advertising? 

PERSONA
DEVELOPMENT

Developing
Content For

Personalization



AI For Predictive
Modeling

Predictive AI systems are designed to forecast outcomes
based on historical data patterns and existing

information. These models rely on machine learning
algorithms to identify trends, correlations, and statistical

patterns in datasets.



How Is AI Used In Advertising? 

All Applicants Dual Enrolled Credit Enrollees
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Applicant Conversion Rates Are At An All Time Low - 25% To 35% 
When Excluding Dual Enrolled/ CCP Students



How Is AI Used In Advertising? 
Key Variables Impacting Enrollment 
Statistically Significant At p< .0001

City Of Residence
State Of Residence
Zip Code Of Residence
Educational Goals
Gender
Father’s Educational Attainment
Mother’s Educational
Attainment
Planned Enrollment Status

Program Of Interest
Educational Goals
Employment Status
Other Colleges Attended
High School Track Of Applicant
Educational Level Of Applicant
Admit Status Of Applicant



How Is AI Used In Advertising? 

What Variables Are
Most Important?
COMMUNICATION IMPACTS

How Do We Determine What
Variables Have The Most Impact? 
Predictive Modeling
All Variables Significantly Impacting
Enrollment
Human Brain Cannot Process That
Many Interactions - Enter Predictive
Modeling



How Is AI Used In Advertising? 

USING THE MODEL TO
SCORE APPS

Predictive Model Is Scoring At 67%
Accuracy - Will Get Better With
More Data
Score Every Application Entering
The College
Provides A 0% To 100% Score Of
Enrolling Per Application To Allow
For Better Communication And
Assistance
Can Create Buckets For The
Applications (40% To 70%)



AI Can Help!

Understaffed? 
Recruiting Talent? 
Maintaining A Sufficient
Budget - Reductions In
Budget? 
Generating Leads - Increasing
Enrollments? 
Finding The Right Tools/ New
Tools? 
Finding New Markets?
Retaining And Training Staff?



Thank you!
Questions?

p. 308.762.2565
claruscorporation.com
carnegiehighered.com

Paul Bratulin
(909) 384-8978

pbratulin@valleycollege.edu


