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President’'s Message
from CCPRO President Alex Breitler

Have you ever imagined what it would be like to do your job alone—without
any mentorship, guidance, or support, without anyone to lend
a sympathetic ear?

For me, that's a chilling thought.

But thankfully, that's all it is — a thought. Because as marcomm professionals
at California community colleges, we have the incredible benefit of belonging
to CCPRO. And none of us is ever alone.

| attended my first CCPRO conference in 2018 after along career in
journalism. | was green and inexperienced in this strange new world. At
CCPRO, | found professionals who, just like me, simply wanted to grow and
improve. | found people who could help me sharpen my tools and identify
new ones. | found a close-knit community of friends and colleagues. In short,
| found my people.

Seven years later, with the complexity of our jobs seeming to increase with
each passing year, CCPRO is important as ever in my life —and I'm sure in
yours as well.  hope this conference gives you the time and space needed
to think, to recharge and, yes, to commiserate if you need to. We only get 48
hours together each year. Let's disconnect from our daily problems to the
extent that we can, and make the most of it.

Planning this conference is a massive endeavor, and | want to thank the core
team that made it all happen. Conference Chair Jack Beresford and new
CCPRO coordinator Anne Krueger were our boots on the ground here in San
Diego, arranging for amazing excursions, an inspiring keynote speaker, and
so much more. Past President James Meier did yeoman's work in lining up
our generous sponsors. Awards Chair Grace Mendoza made the complicated
Pro Awards process look easy. Communications Chair Lauren Milbourne
tirelessly promoted this conference and answered questions from the
membership. Program Chair Christian Gutierrez arranged for a wonderfully
diverse array of sessions. You can thank Rose Bell for the swag in your

bag, "Past Past President” Peter Griggs for our enriching preconference
presentations, and Cherie Colin for the awarding of CCPRO writing
scholarships to two wonderfully deserving community college students.

Thank you all. Here's to a wonderful conference. I'm so glad we have this
community, and each other.

Alex Breitler
2024-2025 CCPRO President
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CCPRO lost one of its longtime champions last year with the passing
of Kathy Bonilla, who spent more than three decades serving as public
information officer at Fresno City College.

Kathy was a fixture in the CCPRO community, having earned the coveted
All Pro award in 2004. Just last year at our Santa Cruz conference, Kathy
participated in the "Ask the Experts” panel, imparting her many years

of wisdom.

A native of Merced, Kathy worked in broadcast journalism early in her career
before becoming PIO at Fresno City College. Carole Goldsmith, chancellor
of the State Center Community College District, remembered Kathy for her
"unwavering dedication and pride in representing the College.”

"Kathy's work ensured that the community understood and appreciated the
college's outstanding programs and students,” Chancellor Goldsmith said.
"Beyond her professionalism, Kathy's humor and quick wit brought warmth
to every interaction. Her kindness, expertise, and commitment will be deeply
missed by all who had the privilege of knowing her.”

In honor of Kathy, the CCPRO Board of Directors recently voted to rename the
organization's student scholarships in her honor. As such, we'll be pleased at
this conference to present the Kathy Bonilla Memorial Student Scholarship to
two deserving community college students. We hope Kathy would be proud.

Comings and Goings

Karin Marriott, the 2017 All Pro winner who served as the marcomm director
at Mt. San Jacinto College for nearly two decades and more recently served
in a governmental affairs role, has announced she's retiring. Thank you,
Karin, for being one of CCPRO's guiding lights all of these years, and for
mentoring so many of our members.

Peter Anning officially retired as CCPRO coordinator in July, although if you
know Peter, you won't be surprised to hear that he's still helping out here and
there. We gave Peter a sweet send-off in Santa Cruz so we won't make a big
deal about this (and we think that's the way he'd probably like it), but if you
see him here in San Diego, make sure and give him a big congratulations.

On arelated note, longtime CCPRO-er Anne Krueger took over Peter's
duties as coordinator and hasn't missed a beat. We've been so lucky to
have not one but two individuals with longtime institutional knowledge fill
thisimportantrole over the years. Thank you, Anne, for stepping up and
continuing to serve CCPRO!

5 Share your photos on the socials using
Connectwithus!  4#ccPrR02025 to connect with other attendees!

#CC PR025 Follow and feel free to tag @CCPROcalifornia

to catch the action throughout the conference.
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Keynote Speaker

Alberto ‘Beto’ Vasquez

e

Dr. Beto Vasquezis the youngest
of four and was raised in Barrio
Logan, a community in San
Diego, California. Once a high
school dropout, his faith and
education helped him overcome
homelessness, incarceration
and addiction and change the
trajectory of his life.

Dr.Vasquez researched STEM
faculty mindsets. As a proud
transfer student, a father of

four and as a community leader,
he leverages his personal and
professional experience to inform
the work he is involved with.

Dr. Vasquez has worked in the nonprofit sector, local government and
higher education. He is currently employed with UC San Diego’s Center
for Research on Education, Assessment & Teaching Excellence (CREATE),
where he spearheads P-20 efforts to increase STEM diversity, access,
and engagement to disenfranchised communities through advocacy,
representation, and the development of culturally relevant lessons,
events, and strategies.

Dr. Vasquez actively uses his lived and professional experience to serve as a
motivational speaker, class instructor, professional development facilitator,
author, and director of equity grants —locally, nationally, and internationally.
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Schedule at a Glance ~—____

__—\/

Wednesday, Thursday, Friday,
April 9 April 10 April 11
8:00a.m.-5:00 p.m. 8:00-9:00a.m. 8:00-9:00a.m.
Registration Breakfast Breakfast
PRE - CONFERENCE MORNING BREAKOUT U.S.S. MIDWAY
WORKSHOP SESSIONS EXCURSION
8:00a.m.-12:00 p.m. Bus departs hotel
(includes lunch) 9:00-9:45a.m. at8:45a.m.
Morning Breakout Bus returns
CONFERENCE BEGINS Sessions|| at12:15 p.m.
1:00-1:30 p.m. 9:55-10:40 a.m. LUNCH
Conference Welcome Morning Breakout 12:00 - 1:00 p.m.
Sessions I

BREAKOUT SESSIONS

1:40-2:25 p.m.
Breakout Sessions |

2:35-3:20 p.m.
Breakout Sessions Il

3:30-4:15 p.m.
Breakout Sessions ll|

5:30 —=7:30 p.m.
Private Harbor Cruise
Triton Charters
2700 Shelter Island
Drive, San Diego
(1.3 miles from hotel.
Transportation
on your own)

10:50-11:35a.m.
Morning Breakout
Sessions I

KEYNOTE & LUNCH
11:45a.m.-1:30 p.m.

AFTERNOON
BREAKOUT SESSIONS

2:00-2:45 p.m.
Afternoon Breakout
Sessions

3:00-4:00 p.m.
Sponsor Hour

4:00-4:45 p.m.
Ask the Experts

BREAK
5:00-6:00 p.m.

COCKTAILS
6:00 - 7:00 p.m.

PRO AWARDS DINNER

7:00-9:30 p.m.

Closing Remarks and
election of 2025 - 26
CCPRO Officers
1:00-1:30 p.m.

Conference Adjourns
1:30 p.m.

CCPRO Board Meeting
1:30 p.m.
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Foot Traffic Attribution

Premium Digital Inventory

Transparent Reporting
THE TRUSTED DIGITAL PARTNER
FOR HIGHER EDUCATION

Increase inquiries. Increase applications.
Increase yield.

Meet Our Experts

lan Donahue Jessica Farrell
Regional Sales Manager Account Executive

Programmatic | Paid Search | Paid Social | Location Based
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Day 1 - Wednesday, April 9

8:00 a.m.-5:00 p.m. Registration Lobby

Pre-Conference Workshop

8:00a.m.-12:00 p.m. Freludles e

Point Loma 1

Short Form Video Creation Made Simple

Mandy Sullivan, Director, Social Media Strategy, UC San Diego

Melissa Winney, Social Media Strategist, UC San Diego

Jodi Cilley, Founder and President of the Film Consortium San Diego

David Brooks, Multimedia Specialist, San Diego Community College District

Derrick Acosta, Co-creator, Mega64 Comedy Production Company

Kick off your conference experience with an engaging and hands-on workshop,

Short Form Video Creation Made Simple. In this four-hour session, you'll explore
practical strategies for creating impactful short-form video content to enhance
engagement across your social media platforms. Experts from the University of
California, San Diego (UCSD) will share their proven formula for video creation and
implementation at the university level. Additionally, cinematic professionals from CCPRO
will showcase their favorite gear, along with tips and techniques for shooting compelling
video shorts and editing on the fly like a pro. Whether you're new to video creation

or looking to sharpen your skills, this session will provide actionable insights you can
immediately apply to your campaigns.

1:00-1:30 p.m. Conference Welcome Point Loma 2

Alex Breitler
CCPRO President and Director of Marketing and Communications,
San Joaquin Delta College

Jack Beresford
CCPRO Vice President and Vice Chancellor of Marketing, Communications,
& Public Affairs, San Diego Community College District




Day 1 - Wednesday, April 9

1:40 - 2:25 p.m. Breakout Sessions||

Marketing in a Media Desert Del Mar
Steve Brown, Public Relations and Events Specialist, Copper Mountain College
Adrian Hyatt-Ward, President, CEO, Hyatt-Ward Advertising

How do you quench your community college’s marketing thirst when you’re working with
a budgetary drought in a literal media desert? Steve Brown of Copper Mountain College
in Joshua Tree shares creative strategies for navigating somewhat limited options. He
partnered with Adrian Hyatt-Ward of HyattWard Advertising and together they found
ways to make a big splash without spending a small fortune. Discover practical, budget
friendly tips to create campaigns that, metaphorically speaking, help make it rain.

Buckle Up! How to Survive a Bond Measure La Jolla
Campaign—and Maybe Even Win

Alex Breitler, Director of Marketing and Communications, San Joaquin Delta College

We do lots of important things in community college marketing, but few of those things
are as impactful as potentially securing hundreds of millions of dollars in funding for
new facilities that will benefit students for generations to come. Of course, it’'s harder
than it sounds. We'll talk about the perils and pitfalls of a bond measure campaign, the
role marketing should play on this wild ride, and what the outcome could mean for you
professionally.

Bridging the Enroliment Gap: Digital Strategies Point Loma 1
to Engage California’'s Adult Learners

Mark Johnson, Executive Director, Marketing, Communication & Public Relations,
Peralta Community College District

Dr. Kristy Phillips, Senior Director, Client Success, Carnegie

California’s community colleges are approaching the 2026-2027 enroliment cliff, making
it essential to rethink strategies for attracting and engaging prospective students—
particularly adults. This session focuses on advanced audience-building strategies to
target the “some college, no credential” population and other adult learners seeking
career advancement or skill development. Discover how to craft hyper-targeted
advertising campaigns that resonate with adults juggling work and family responsibilities
while aligning your messaging with California’s workforce demands in industries like
healthcare, technology, and green energy. Learn strategies for leveraging data and
audience segmentation to connect with this crucial demographic, expand online program
enroliment, and create sustainable growth in an increasingly competitive market.

) Share your photos on the socials using
Connect with us!  4ccPrR02025 to connect with otherattendees!

#CC PR025 Follow and feel free to tag @CCPROcalifornia

to catch the action throughout the conference.




Day 1 - Wednesday, April 9

2:35-3:20 p.m. Breakout Sessions I

The Future of Digital Marketing in Higher Education Point Loma 1
Leslie Vargas, Public Affairs Officer, Riverside Community College District
Jack MacKenzie, Founder & CEO, College App

This presentation explores the evolving landscape of digital marketing in higher
education, driven by Al advancements, bot proliferation, and shifting audience targeting
methods. As traditional strategies like SEO and segmentation lose effectiveness,
institutions must adopt innovative approaches.

Key topics include:

Google’s Al-powered search changes and their impact on marketers.

Meta’s use of bots and its effects on lead generation.

The growing importance of predictive analytics for precise, intent-driven campaigns.
Key Takeaways:

How Al and bots are reshaping higher education marketing.

Why traditional targeting techniques are becoming obsolete.

How predictive analytics can refine campaigns and optimize budgets.

Marketing Through Storytelling La Jolla
Lauren Milbourne, Director, Public Affairs & Communications, Allan Hancock College
Jennifer Aries, President, 25th Hour Communications, Inc.

Unleash your creativity in Marketing Through Storytelling by developing a powerful Big
Idea for a brand in just 10 minutes. Learn how to turn that idea into a compelling story or
commercial using a proven storytelling template, with real-world examples to inspire your
next marketing campaign.

Branching Into the Future: IVC's Logo Refresh Del Mar

Diane Oaks, Executive Director, Marketing and Creative Services,

Irvine Valley College

This presentation will focus on the process IVC undertook for a logo refresh, last
updated in 2010. IVC was looking for a modernized take on its iconic orange tree symbol,
reflecting growth and opportunity while enhancing versatility for print and digital use. The
logo refresh project was timed to align prior to the college’s 40th-anniversary celebration
in 2025 and support the upcoming collegewide sign refresh project. Attendees will learn
about the design updates, implementation timeline, and transition plan, ensuring a
seamless adoption of this vibrant new identity that honors IVC’s legacy while positioning
the campus for the future.
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Day 1 - Wednesday, April 9

3:30-4:15 p.m. Breakout Sessions 1l

Mascot Makeover: The Birth of Rizzly the Grizzly Del Mar
and Renewed College Spirit

Uyen Mai, Director of Marketing, Mt. San Antonio College

This presentation will explore the comprehensive process of developing and launching
a new campus mascot for Mt. San Antonio College. From baseline research to campus
integration, we'll highlight the lengthy process we used, share challenges faced,
successes achieved and lessons we learned.

Specialized Marketing Tactics for the Young Point Loma 1
and the Old

Jennie McCue, Executive Director of Marketing and Communications,
Saddleback College

Chelsea Van Doornum, Director of Public Relations and Communications,
Cerritos College

Cheryl Broom, CEO, GradComm

How do you design one marketing strategy to excite high school students and

another to inspire retirees? Join us for an engaging session showcasing the unique
approaches Saddleback College and Cerritos College adopted to connect with these
contrasting audiences.

Learn how both colleges successfully attracted high schoolers to their dual enroliment
programs, offering compelling benefits like college credits, career readiness, and

cost savings. On the flip side, discover how Saddleback College tapped into the
desires of retirees through the Emeritus program, highlighting lifelong learning, social
opportunities, and personal fulfillment.

This session also dives into the innovative strategies used to bounce back from

the enroliment challenges of the pandemic, blending digital tools with community-
based outreach. The focus? Addressing the vastly different values, motivations,

and communication preferences of two generations and turning them into lasting
program growth.

If you're tasked with marketing to vastly different age groups, this session is packed
with actionable insights on humanizing your strategy and driving success with students
young and old.

Smooth Sailing with Web Accessibility La Jolla
Stephanie Cason, Web Coordinator, Mt. San Jacinto College

Web accessibility ensures that websites are usable by everyone, including individuals
with disabilities. For community college Public Relations and Marketing Offices, it’s
about creating inclusive digital experiences, improving usability for all users, and
complying with legal standards like the ADA or WCAG. Accessible websites enhance
user engagement, improve SEO rankings, and expand audience reach. Key practices
include using alt text for images, providing clear navigation, ensuring sufficient contrast,
and ensuring content is screen-reader compatible. Prioritizing accessibility builds trust
and boosts your institution’s reputation.

Private Harbor Cruise 2700 Shelter Island

SRS HIE Triton Charters Drive, San Diego

15
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Day 2 - Thursday, April 10

8:00-9:00 a.m. Breakfast
9:00-9:45a.m. Morning Breakout Sessions |
Tea Time with Leslie: Reframing Representation Point Loma 1

to Challenge Implicit Bias+ in College Marketing
& Communications

Leslie Vargas, Senior Public Affairs Officer, Riverside Community College District

Alright y’all, I've got the tea, and trust me, you're going to want a sip! Join me as we
explore how implicit biases and microaggressions sneak their way into higher education
marketing materials and communications. With real-world examples, you'll learn to
spot those sneaky biases in language, imagery, and cultural representation that could
unintentionally alienate or offend both your internal and external college community—
especially the students you're so passionately serving. By the end of this session, you'll
walk away with practical tools and strategies to create marketing and communications
that truly reflect the diverse makeup of your student population and engage students
from all backgrounds. Oh, and you just might recognize a few of your own biases and
microaggressions (don’t worry, we've all got ‘em). You'll also pick up some ways to
course-correct and foster a more inclusive environment. This is the tea you definitely
don’t want to miss!

Designing with Adobe Express La Jolla
Kristin Fabos, Director, Marketing and Communications and PIO, Cabrillo College
Todd Burke, Adobe

You saw it last year in beta, and now it’s launched with Al and social media integration.
Learn how to use Adobe Express, an all-in-one design, photo, and video tool, to make
your content creation easy and social media-ready! Product Evangelist Todd Burke will
take you through a product demonstration, highlight new features, and answer your
questions about this powerful new design tool (included with your campus Creative
Cloud subscriptions).

Leveraging Motivation Science and Social Media Del Mar
for Student Success

Cherie Colin, Director of Community Relations & Marketing, San Mateo County
Community College District

Haley Johnson, Regional VP Education Solutions, Motimatic

We know you are pulled in many directions, managing campaigns, creating ads, planning
events etc etc.

We’re here to support and add capacity to our California community college partners and
their marketing efforts by offering a fully managed service and driving measurable results.

Learn about a College Buys approved solution using motivation science and re-
engaging students through social media. Attend this session to learn more about the
path your peers have implemented, and additional groups they’ve re-engaged using this
methodology. We’'ll share how the insights, data, and learnings from the work helped our
partners make strategic decisions for upcoming terms.

We offer a pay-for-results model and now a monthly service option that many of our
partners have asked for.



Day 2 - Thursday, April 10

9:55-10:40 a.m. Morning Breakout Sessions I

Precision in Outreach: Targeted Marketing La Jolla
with Amazon Ads & MiraCosta College

Dr. France Cruz, Marketing & Communications Coordinator, Public Information Office,
MiraCosta College

Pricilla Booy, Amazon Ads

Unlock the power of targeted marketing with Amazon Ads. This session explores how
understanding your audience enhances engagement and conversion. Learn how
MiraCosta leverages data-driven insights to reach students effectively while Amazon
Ad’s advanced channels on OTT, programmatic display, and video optimize outreach.
Discover how these tools ensure the right message reaches the right audience at the
right time, from personalized messaging to strategic ad placements. Join us to learn how
you can elevate your marketing strategy with proven, scalable techniques.

Amplifying Students’ Voices: Importance of Peer- Del Mar
to-Peer Storytelling through Social Media

Mark Perry, Project Manager - ICanGoToCollege.com, Chancellor’s Office

Authentic voices matter. For students, social media is more than entertainment. It’s

a powerful tool to find education-related information, helping them make informed
decisions about their higher education journeys. Join this conversation with the
ICanGoToCollege.com team as we dive into harnessing the power of students and
alumni as user-generated brand ambassadors for your social media channels. Those
who participate in the presentation will learn how to go from concept to completion,
including effective strategies in outreach, selecting the right student voices, to
empowering them, to sharing their uplifting stories and turning them into advocates on
behalf of your institution. This session will equip attendees with tools to amplify their
institution’s impact through authentic, peer-to-peer connections via social media.

Ideas on Demand: Using Al Chat Tools to PointLoma 1
Supercharge Creativity and Research

Paul Bratulin, Director of Marketing, Creative Services & Public Affairs,
San Bernardino Valley College

Discover how Al tools like Copilot can act as your creative partner. This session will
demonstrate how to brainstorm, research, and refine complex ideas while juggling the
demands of a creative services professional. Learn practical tips for integrating Al into
your workflows, enabling you to multitask effectively and bring innovative solutions to life.
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Day 2 - Thursday, April 10

10:50-11:35a.m. Morning Breakout Sessions/llI

Enhancing Communication Through Two-Way Texting: La Jolla
A Powerful Tool for Engagement and Outreach

Vanessa Stotler, Director of Marketing and Outreach, Ventura College/Ventura
Community College District

Ventura College implemented two-way texting to enhance student communication,
allowing for real-time, interactive messaging beyond standard SMS notifications. Unlike
traditional mass texts, which do not support replies, this platform enables student service
areas to engage in meaningful back-and-forth conversations with students, providing
timely support and critical information.

In Fall 2023, Ventura College piloted SimpleTexting, a two-way text platform, to

improve student engagement and streamline communication. Now, as we transition
from the pilot phase to full implementation, this presentation will share key data, best
practices, and lessons learned from integrating this tool. The Ventura College Marketing
Department was vital in onboarding the platform and ensuring compliance with student
messaging regulations.

Attendees will gain valuable insights into leveraging two-way texting to improve outreach,
enhance student support, and strengthen institutional communication strategies.

Social Media Interns? How Your Students Can Del Mar
Elevate Your Content

Jesus Velasco, Marketing and Media Technician, Mt. San Jacinto College

How do you connect with your college community through social media? By creating
content that resonates with them. The easiest way to do this is by having someone from
the community you are trying to reach!

Social media interns have helped Mt. San Jacinto College elevate our content to make it
more personal and engaging while being able to give students in our community the work
experience needed for the real world. We have successfully completed our first semester
with two interns, and | can give you an account of my experience with the program and
what works and what does not. Due to the success of the first semester, we are
continuing this program for Spring 2025.

Not every college has the resources to manage interns, so how do we create content

when resources are limited? | have a solution for that too! | will be highlighting content
examples and how to utilize free resources to use social media as intended!

Crisis Communications—A Discussion/Workshop Point Loma 1
About Best Practices

Chris Clarke, Executive Director, External Relations & Strategic Communications,
Riverside Community College District

Leslie Vargas, Senior Public Affairs Officer, Riverside Community College District

Join the conversation. If you have experience with crisis communications at your
college, your input to this discussion will be vitally important. We will start with a short
presentation about PIO responsibilities in an Emergency Operations Center, and the
roles of communications partners during crises. Best practices will be discussed based
on your real-world experiences. A summary document will be compiled and shared with
all workshop participants.

11:45a.m.-1:30p.m. Keynote Speaker and Lunch Point Loma 2



Day 2 - Thursday, April 10

2:00-2:45p.m. Afternoon Breakout Sessions|

Cultivando Conexiones: Building a Spanish-Language PointLoma1
Social Media Community

Eve Mulhall, Development Coordinator, San Bernardino Valley College

Giovanny Elizarraraz, Content Specialist, San Bernardino Valley College

Since launching its Spanish social media accounts in 2022, SBVC has built a thriving
community among Spanish-speaking and bilingual audiences. This session will explore
the strategy, challenges, and successes of engaging this demographic, providing
insights on fostering cultural connection and building awareness through targeted social
media outreach.

Building a Lifelong Connection: Establishing and Del Mar
Growing MiraCosta College’'s Alumni Association

Kristen Gonzales, Director, Public & Governmental Relations,

Marketing & Communications, MiraCosta College

Since its launch in 2018, MiraCosta College’s Alumni Association has fostered lasting
connections through events, direct mail, social media, and a dynamic web presence.
This session will explore how these efforts have strengthened alumni engagement and
positioned the association for its next growth phase in 2025. Learn how to leverage
alumni networks to amplify storytelling, fundraising, and institutional pride while
discovering innovative strategies to take your alumni relations to the next level.

Small Office? This Will Be Interesting LaJolla
Niall Adler, Marketing Director, Evergreen Valley College

Led by a seasoned (some will say salty) CCPRO veteran, get tips of the trade on running
a small office on a budget. In today’s age, you need to be your own media, too. Add
pepper to the presentation with video vendor Creative Castaway.

3:00-4:00 p.m. Sponsor Hour Point Loma 3

4:00-4:45p.m Ask the Experts Point Loma 2

Jack Beresford, Vice Chancellor of Marketing, Communications & Public Affairs,
San Diego Community College District

Anne Krueger, CCPRO Coordinator

Juan Gutierrez, Director of Marketing and Public Relations, Orange Coast College

Got a burning question? Here’s your chance to ask three seasoned CCPRO veterans.
Anything goes! Don’t miss this favorite session.

5:00-6:00 p.m. Break

. . Cocktail Hour .
6:00-7:00 p.m presented by Casey Printing Point Loma Terrace

7:00-9:30 p.m. CCPRO PRO Awards Dinner Point Loma 2

CCPRO PRO Awards Dinner, presenting these coveted CCPRO honors:
» All-Pro Award: One California community college communicator will be honored with
the prestigious All-Pro Award for their outstanding work and service to CCPRO.
* PROmoter Award: A community college leader who supports community college
marketing will be honored with the PROmoter Award
» Kathy Bonilla Memorial Student Scholarship
* PRO Awards
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Day 3 - Friday, April 11
8:00-9:00 a.m. Breakfast Point Loma 2

8:45a.m.-12:15 p.m. USS Midway Museum Tour

Explore the legendary USS Midway Museum and gain insights from their marketing
team. This exclusive trip includes bus transportation to and from the conference hotel.

Lunch

12:00-1:00 p.m. (Traditional Taco Bar)

Point Loma 2

1:00 p.m. Closing Session Point Loma 2

1:30 p.m. Board Meeting Del Mar

Before you leave!
Please fill out our post-conference survey by scanning
this QR code or visiting the following link:

https://bit.ly/CCPRO2025Survey
Your feedback will help us improve this amazing annual event.

Thank youl!
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P — How do you quench your community
college’s thirst for marketing campaigns
M A R K E T I N when you’re in a budgetary drought in a
I N A M E D I A media desert? Join us for a workshop about

making a big splash without spending a

D E S E R T small fortune! Discover practical, budget

friendly tips that, metaphorically speaking,
help make it rain.

Steve Brown Adrian Hyatt-Ward
Public Relations & President & CEO
Events Specialist HyattWard Advertising
Copper Mountain College

HYATTWARD.COM

A Unified Solution for Student Success

+ Beat the Enrollment CIift
+ Improve Graduation Rates

+ Recover Stop Outs

Learn More at Motimatic.com
The Motimatic platform combines automated ad

serving, tailored landing pages, and best in class ”’!a_tlmatw
creative to drive measurable outcomes at scale.
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CCPRO 2024-2025
Board of Directors

President
Alex Breitler
San Joaquin Delta College

Vice President
Jack Beresford
San Diego Community
College District

Past President
James Meier

Inland Empire/Desert
Regional Consortium

Treasurer
Paul Bratulin
San Bernardino Valley College

Communications Chair
Lauren Milbourne
Allan Hancock College

Membership Chair
Cherie Colin
Skyline College

Regional Rep. South
Cesar Gumapas
San Diego City College

Regional Rep. Inland
Empire/Desert
Leslie Vargas
Riverside City College

Regional Rep. Orange County
Diane Oaks
Irvine Valley College

Regional Rep. Los Angeles
Erin Yokomizo
Los Angeles Trade Tech College

Regional Rep. Central
Ritchie Bermudez
Cuesta College

Regional Rep. Bay Area
Mark Johnson

Peralta Community College
District

Regional Rep. North
Christian Gutierrez
Butte College

Awards Chair
Grace Mendoza
Merced College

Conference Program Chair
Christian Gutierrez
Butte College

Ex-Officio Member

Paige Marlatt Dorr

California Community Colleges
Chancellor's Office
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Your Community ’0 0’
Il Marketi
I(E:xop:r?e arketing CLARUS®

Connecting Students
to Your College
for 35 Years

A CARNEGIE COMPANY

As a leader in community and technical college marketing,
CLARUS—a Carnegie Company, offers unique solutions for
institutions. With specialized knowledge of community college
challenges, we offer a personalized approach to your
enroliment needs.

Our Higher Education Professionals Deliver:

Precision Audience Targeting
® Addressable Geofencing
o Predictive Modeling of Enrollment Propensity
Let's start now ® Multichannel Reach: Paid Search, Display, Social, Video, Audio
. e List curation of top prospects with educational intent
claruscorporation.com

Comprehensive ROI Tracking
® Focus on applications and enrollment, noft just clicks
® 24/7 access to live reporting dashboard
e Google Analytics integration

~ Measurable Results
7 00 MetCl e Track campaign impact on actual enroliments
Google Partner Business Partner e Continuous optimization based on real-time data
o Transparent reporting on marketing spend efficiency

'N' National
UNIVERSITY

Start Sooner and Finish (5] Convenient

4- and 8-week

Faster With Our Support courses

. . , Year-round
%
25 tm’tlon scholarship toward bachelor’s and enrollment
master’s programs and 15% toward doctoral
programs for community college employees (’ Generous
4) transfer
National University's 150+ career-relevant degree credit policy

programs and flexible online classes are backed

by a holistic approach to education that provides
the support you need to stay on track, finish faster,
and achieve your personal and professional goals.
Spouses and dependents receive a 15% scholarship
for doctoral degrees and 10% for bachelor and Learn More
graduate degree programs! NU.edu/CCE

For first-time enrollments. Excludes JFK School of Law and certificate programs. © National University 3/2025 CRCM-993
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“Over the years they have delivered results that have
helped the District meet its enroliment targets and better
serve the community.” - Jack Beresford, SDCCD

Becky@RobertStemlerMedia.com | KKearns@cThruMedia.com | (619) 985-2261

Ready to reach the next generation?
Multiply your digital marketing by the power of print
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y / % Direct Mail
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E - - A Class Schedules

Post Cards

Marketing Materials

Graphlc Design
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mOdern * modern campus
campus. cms

Modernize Your Campus
Website with the Leading
Higher Ed CMS

Modern Campus CMS (formerly Omni
CMS) offers innovative solutions that
empower institutions of all sizes to
deliver meaningful digital experiences
for learners while simplifying the
process for content creators.

. Share your photos on the socials using
Connect withus!  1ccPr02025 to connect with other attendees!

#CCPRQO25 Followandfeelfree to tag @CCPROcalifornia

to catch the action throughout the conference.



THANK YOU

CCPRO 2025 SPONSORS!
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