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The Premise

Marketing doesn’t evolve when we only share wins.

* Big swings

« Hard lessons

« Unexpected outcomes

« What we’d do differently
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Why This Matters

Safe marketing won’t
solve complex
challenges.

California community colleges face:

Stra teglc boldness Enroliment volatility

m’ght - Funding pressure
Public scrutiny

Political oversight
Diverse student populations

READY ciios

at your local community college



Risks, Rewards, Flops
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READY CAMPAIGN MOVES
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The Infinity Card

The Big Idea Why We Tried It

Lesson What Happened

education


https://youtube.com/shorts/Ue_KRS1rqrY?si=3m5M7502ENr-vkpt

Geo-targeting at DMVs and Nightclubs

The Big Idea Why We Tried It

Lesson What Happened
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Mascot Videos

The Big Idea Why We Tried It

Lesson What Happened
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https://youtu.be/IViW0h6sxZo?si=YRh5nuwll6YsuHvz

Web & Social Leads

The Big Idea Why We Tried It

Lesson What Happened
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Carvertise
The Big Idea Why We Tried It
Lesson What Happened

“l got a lot of honks and
thumbs up from folks when
| was driving around.”
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What Did We Learn

Creative risk needs operational alignment
Meet students where they are

Creative works best when it speaks directly to
the audience
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SPEED ROUND
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Allan Hancock College
Ricardo Cano, Public Information Specialist

The Big Idea

Nursing:

LEARN MORE

LRy MORE

3 Early Childhood
Industrial Technology Studies (ECS):
STEM Holp shape

-
. S
Administration
of Justice:

LeARN MORE

Embrace these limitless possibilities and take the first

Embrace the limitiess possibilities by taking the first step o kot s g Caans Godet

toward a rewarding career today!

Ready to start your journey? Ready to start YOUYIOU"‘UY'?

teancas ad opeens e s
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Allan Hancock College

Why We Tried It Resistance

Lesson Outcomes




-
Shasta College

Peter Griggs, Marketing, Communications, PR Director

Cue the Epic Theme Music. ™ You've Got This.
Your Comeback Story The Blg Idea

Starts Today!




Shasta College

Why We Tried It Resistance

Lesson Outcomes
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Shasta College

Peter Griggs, Marketing, Communications, PR Director

The Big Idea




Shasta College

Why We Tried It Resistance

Lesson Outcomes




San Bernardino Valley College
Paul Bratulin, Director of Marketing, Creative Services & Public Affairs

The Big Idea




San Bernardino Valley College

Why We Tried It Resistance

Lesson Outcomes




Cerritos College
Chelsea Van Doornum, Director, Public Relations & Communications

The Big Idea

Join the Falcon
Family & Soar!

~ COLLEGE

: CERRITOS
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Cerritos College

Why We Tried It Resistance

Lesson Outcomes




Contra Costa College
Larry Womack, Director of Marketing and Media Design

The Big Idea
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Centra Costa College

Why We Tried It Resistance

Lesson Outcomes
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Saddleback College

Jennie McCue, Executive Director or Marketing & Communications

The Big Idea

S A R N« 74 T e R o Y
Tuition-free courses for adults
949.582-4835 / www.saddleback.edu/emeritus




Saddleback College

Why We Tried It Resistance

Lesson Outcomes







The real risk isn’t trying bold things.
It's becoming invisible.
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Thank you
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